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Penelitian ini bertujuan untuk menganalisis hubungan pengungkapan corporate 
social responsibility (CSR) dan informasi laba terhadap nilai perusahaan dan 
reaksi investor pada perusahaan manufaktur yang terdaftar di BEI Periode Tahun 
2008-2013. Sampel yang digunakan dalam penelitian ini adalah perusahaan 
manufaktur yang terdaftar di Bursa Efek Indonesia tahun 2008-2013 sebanyak 
149 perusahaan, yang dipilih dengan menggunakan metode purposive sampling 
sehingga diperoleh sampel penelitian sebanyak 33 perusahaan, serta periode 
penelitian selama 6 tahun. Metode analisis data menggunakan metode Analisis 
Statistik Deskriptif dan Analisis Korelasi Kanonikal. Hasil Analisis Statistik 
Deskriptif menunjukkan bahwa corporate social responsibility (CSR) 
berpengaruh positif dan signifikan terhadap nilai perusahaan, corporate social 
responsibility (CSR) berpengaruh positif dan signifikan terhadap rekasi investor, 
informasi laba berpengaruh positif dan signifikan terhadap nilai perusahaan, dan 
informasi laba berpengaruh positif dan signifikan terhadap reaksi investor. 
Sedangkan hasil Analisis Korelasi Kanonikal menunjukkan bahwa korelasi 
variabel sebesar 0,24422 dan signifikan sebesar 0,012 yang menunjukkan bahwa 
hubungan dua variabel independen dan dependen adalah searah dan signifikan.  
 
 
Kata kunci : corporate social responsibility (CSR), informasi laba, nilai 


















Intention of this research is to analyze the relations between disclosure of 
corporate social responsibility (CSR) and earnings information to corporate 
value and investor reaction to the companies listed in Indonesia Stock Exchange 
(IDX) Period 2008-2013. The sample used in this research are manufacturing 
companies listed in Indonesia Stock Exchange (IDX) period 2008-2013 as many 
as 149 companies, which were selected using purposive sampling method so 
obtained samples are 33 companies, as well as for 6-year research period. 
Methods of data analysis using descriptive statistical analysis and canonical 
correlation analysis. Results Analysis Descriptive statistics show that corporate 
social responsibility (csr) positive and significant impact on corporate value, 
corporate social responsibility (CSR) positive and significant impact on investor 
reaction, profit information positive and significant impact on corporate value 
and earnings information and the positive effect significantly to investor reaction. 
While canonical correlation analysis results indicate that the correlation of 
0.24422 and significant variable of 0.012, indicating that the relations of two 
independent and dependent variables are unidirectional and significant. 
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